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Agenda

- Overview of academic social media platforms 

- Activity: Digital SWOT of your social media profile

- Examples of effective social media use

- Discussion: Components of effective social media content

- Tips for Personal Branding on Social Media

- Workshop: LinkedIn 

- Activity: Publish a LinkedIn post



Social Media for Academics – Examples



Activity: Do a SWOT of your personal brand 
on social media 

 What are your personal brand’s strengths, weaknesses, 
opportunities and threats on social media?
Which social media platforms do you have a professional profile 

on?

Who is your target audience?

 Is my brand story clear? What is my vision/strategy?

Analyse: Reach (network size), Engagement (reactions, comments, 
shares), Response time, Sentiment, Frequency of your posts.

Which type of your content has resulted in high engagement rates 
(reactions, comments, shares) and which has not performed well? 
Any insights why this might be the case?

How do other academics in your field conduct their social media 
presence? Who do you look up to? Who is prominent on social 
media and why?



Social Media Monitoring of your name and 
relevant hashtags



Example: Prof 
Thorsten 
Hennig-Thurau

Types of content: posts, 
articles, videos, infographics, 
images, blog.



Example of an 
Article on 
LinkedIn



Discussion:

What elements of a social media post are 
important and why?



Discussion:

What elements of a 
social media post 
are important and 
why?

Tone of voice – to resonate with audience and engage.

The image – to grab attention, support the message.

The headline – to grab attention, support the message.

Tagging – for exposure to other networks.

Hashtag - hyperlinks to broader discussion, exposure to new networks.

Link to blog page – to drive traffic off social to website, exposure to blog content.

The length of post – to engage.

Choice of words – to engage, inclusivity.



Tips for Personal Branding 
on Social Media

 Tell a story, professionally

 Ensure alignment with your current role

 Use visual cues that support your professional brand content

 Be social on SM

 Link into relevant online discussion through hashtags

 Don’t over post but have regular presence

 Develop content with audience in mind 

 Draft your post outside of SM, review it, re-read it, then post it

 SM is time sensitive, post when content is relevant 

 Personal brand building on SM is a long term, continuous process

 If it’s not on SM it didn’t happen; validate with SM



Workshop



What are some basic mistakes we make on LinkedIn?

Ignoring it

Incomplete personal profile

Posting bland content

Writing in the 3rd person

Not engaging with your network

Not linking into the discussion

Not using LinkedIn features



Customise Your LinkedIn Profile

 Choose a profile photo and background picture that align 
with your brand/ role.

 Balance between personal and professional.

 Profiles with a photo are over 20 times more likely to be 
viewed.

 The headline, ie: wording directly underneath your name, is 
very important.

 One of the first things people will see.

 Helps you to show up in search results.

 Should align with what you are using LinkedIn for.

 Could use relevant keywords that people will search for.

 LinkedIn will automatically use your current position OR you 
can customise it.

Profile photo and tagline



 Must resonate with your network; attention grabbing to make 
them want to read more.

 Include your accomplishments, experience, expertise and interests.

 Share your mission statement: ie: why is it that you do what you 
do?

 An opportunity to share your aspirations.

 Explain how you can create value.

 Show some personality in a professional tone.

 Include keywords (to ensure profile shows up in search results), 
links and hashtags.

 Avoid jargon and false claims.

 Best written in first person point of view (more personal and 
conversational); third person view is OK too.

 TIP: Look at other contacts’ profiles to get an idea of what is the 
standard in your industry/ field.

Customise Your LinkedIn Profile



Recommendations strengthen your profile



Don’t underestimate hashtags (#)

 Help you to increase your reach outside your network.

 Use hashtags in your summary and posts.

 Use hashtags when you comment on other people’s 
posts.

 If you attend a conference or event, find out what the 
chosen hashtag is (don’t assume the wording).

 Don’t go ‘hashtag crazy’ (max of 3-4 in a post).

 Spell it right!

 TIP: Look at which #s are used by your industry and 
use those to be noticed and part of relevant discussion.

#digitalmarketing #onlinebrandadvocacy
#blueboathouse #oba



Tagging or mention “@”

You can tag a person or group with @ 
symbol immediately followed by their name; 
known as a “mention”.

The @ symbol won’t show up on your post, 
however the name will appear in bold. This 
lets you know you’ve tagged correctly.

If you’ve tagged correctly, the person you 
tagged will be notified.

Encourages engagement with your posts and 
draws your connections’ attention to your 
update.



The 4E Framework

EXCITE

EDUCATE

EXPERIENCE

ENGAGE



Effective content



Effective content



Visibility of post



Groups 



Join and establish groups



Consider sharing interesting content with a specific group or as personal message, rather 
than reposting to your whole network…



Featured section

https://www.socialmediaexaminer.com/how-to-use-linkedin-featured-section-on-your-profile/



Building network 



Tips for your LinkedIn Profile:
Be visible and professional!

Add quality information to your profile.

Use keywords and #s relevant to your 
industry (ie: the words that people will 
be searching for when they try to find 
others).

Keep your profile up to date.

Create value for your network through 
the content you create and/or share.

Be yourself and be honest! Show some 
personality.

Remember that it’s a professional
social network.

Your profile and conduct must be 
professional but not pompous or 
arrogant.

Think in terms of how you would be 
speaking to your contacts if you met 
them in a professional setting.

Share the URL to your LinkedIn profile.



…more LinkedIn Tips!

It is NOT a one-way street.

Engagement generates more engagement; it’s 
not just about Likes. Stay active! Keep posting 
to stay relevant.

The principle of reciprocity.

Images and colour draw peoples’ attention to 
your posts.

The first sentence is important (and the 
hardest to write).

Your storytelling is key.

Use #s and @ mentions but don’t overdo it.

Timing of your posts is important: best time 
to post is generally mid-week in the morning.

Connect with relevant 2nd and 3rd ‘layers’ of 
contacts.

Keep it simple – Text only also works well 
but make it visually appealing and easy to 
read.

Don’t be humble and share, but be humble 
in how you share it.



Activity

Developing & 
publishing your 
LinkedIn post
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