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What is Leximancer?

 Created by the University of 
Queensland, Dr Andrew Smith 
and his team.

 Automated, machine-learning 
driven qualitative data analysis.

 Uses blocks of text to identify 
concepts and themes through an 
iterative process of seeding word 
definitions from frequencies and 
co-occurrences.

 Files: MS Word, pdf, html, csv, 
plain text.

 Literature review, Annual reports, 
Policy documents, Open ended 
questions, Social media 
monitoring, Interview transcripts 
etc.
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Leximancer Interface
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Comparison of Leximancer with QSR NVivo

Wilk, V., Soutar, G. N., & Harrigan, P. (2019). Tackling social media data analysis: Comparing and contrasting QSR NVivo 
and Leximancer. Qualitative Market Research: An International Journal. 22 (2), pp. 94-113.
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Comparison of Leximancer with QSR NVivo

Wilk, V., Soutar, G. N., & Harrigan, P. (2019). Tackling social media data analysis: Comparing and contrasting QSR NVivo 
and Leximancer. Qualitative Market Research: An International Journal. 22 (2), pp. 94-113.
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What types of data can you 
analyse in Leximancer?

• Journal articles 

• Annual reports

• Policy documents

• Open ended questions’ answers 

• Interview transcripts 

• Social media posts and comments

• Big unstructured data

• Any text-based data
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What is Big Unstructured Data?

• Big data is characterised by:

– volume (the amount of data being 
managed),

– velocity (the rate at which the data is 
created),

– variety (the form of data); and 

– veracity (the validity of the data) (White, 2016).

• Unstructured data is information that either does 
not have a pre-defined data model or is not 
organized in a pre-defined manner               
(Balducci & Marinova, 2018).

• Much of big unstructured data is generated via 
digital touchpoints, such as user-generated 
content (UGC) (Flynn et al., 2015).
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User-Generated Content (UGC) on Social Media is one of 
many sources of Big Unstructured Data

School of Business & Law
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Content Analysis through Big Data Visualisation in Leximancer

Wilk, V., Harrigan, P., and Soutar, G., (2019), Navigating Online Brand Advocacy (OBA): An exploratory analysis, Journal of 
Marketing Theory & Practice, 26 (1-2), pp. 99-116.
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Figure 1: Leximancer-produced Concept Map: 
Characteristics of online brand discussions within 
the Online Brand Community (OBC).

Figure 2: Leximancer-produced Concept Map: 
Characteristics of online brand discussions within 

the Online Open Community (OOC).

Wilk, V., Soutar, G. and Harrigan, P., (2018), Unravelling online brand discussions: Comparison 
and contrast of two online communities. The Proceedings of 3rd Business Doctoral and Emerging 
Scholars Conference, pp. 37-44, Paper ID: 2018.1504.001
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Leximancer: Insight Dashboard Report output

Wilk, V., Soutar, G. N., & Harrigan, P. (2019). Tackling social media data analysis: Comparing and contrasting QSR NVivo and Leximancer. Qualitative Market Research: An International Journal. 22 (2), pp. 94-113.
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Example: Leximancer Theme Ranking

Wilk, V., Soutar, G. and Harrigan, P., (2018), Unravelling online brand discussions: Comparison and contrast of two online communities. The Proceedings of 3rd 
Business Doctoral and Emerging Scholars Conference, pp. 37-44, Paper ID: 2018.1504.001
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Leximancer: The use of tags to understand emergent themes

Wilk, V., Cripps, H., Capatina, A., Micu. A., and Micu, A. E. 
(2021), The state of #digitalentrepreneurship: A big data 
Leximancer analysis of social media activity. International 
Entrepreneurship and Management Journal, 1, 1-18.

15



30/11/2021

16

Edith Cowan University
School of Business and Law

Meek, S., Wilk, V., & Lambert, C. (2021). A big data 
exploration of the informational and normative 
influences on the helpfulness of online restaurant 
reviews. Journal of Business Research, 125, 354-367.

Leximancer: The use of tags to understand emergent themes
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Meek, S., Wilk, V., & Lambert, C. (2021). A big data 
exploration of the informational and normative influences on 
the helpfulness of online restaurant reviews. Journal of 
Business Research, 125, 354-367.

Leximancer: The use of tags to understand emergent themes
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Leximancer-produced Insight Dashboard results

Meek, S., Wilk, V., & Lambert, C. (2021). A big data exploration of the informational and normative influences on the helpfulness of online 
restaurant reviews. Journal of Business Research, 125, 354-367.
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Examples of content to supplement Leximancer-driven 
findings

Meek, S., Wilk, V., & Lambert, C. (2021). A big data exploration of the informational and normative influences on the helpfulness of online 
restaurant reviews. Journal of Business Research, 125, 354-367.
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Morgan, A., & Wilk, V. (2021) ௗSocial Media Users’ Crisis Response: A lexical 
exploration of social media content in an international sport crisis, Public Relations 
Review.ௗ(ahead-of-print).
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Morgan, A., & Wilk, V. (2021) ௗSocial Media Users’ Crisis Response: A lexical 
exploration of social media content in an international sport crisis, Public Relations 
Review.ௗ(ahead-of-print).
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Morgan, A., & Wilk, V. (2021) ௗSocial Media Users’ Crisis Response: A lexical 
exploration of social media content in an international sport crisis, Public Relations 
Review.ௗ(ahead-of-print).

23



30/11/2021

24

Edith Cowan University
School of Business and Law

Morgan, A. & Wilk, V. (2021), Sports organisations and reconciliation in 
Australia, Sport in Society.
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Quadrant Report (from Insight Dashboard)

Ong, F., Vorobjovas-Pinta, O., & Lewis, 
C. (2020). LGBTIQ+ identities in tourism 
and leisure research: a systematic 
qualitative literature review. Journal of 
Sustainable Tourism, 1-24.
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Groupings of themes within Concept Map

Cheng, M. (2016). Sharing economy: A review and 
agenda for future research. International Journal of 
Hospitality Management, 57, 60-70.
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Tips for using Leximancer
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Text Processing Options
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Edit Stop Words
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Compound Concept Editor
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Output Options

31



30/11/2021

32

Edith Cowan University
School of Business and Law

Questions & Thank You 

Dr Violetta Wilk
Lecturer & Researcher in Digital Marketing

v.wilk@ecu.edu.au
+61 8 6304 2663

Please connect with me: 

drviolettawilk

@wilkvioletta

School of Business & Law
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